PRESS RELEASE
FOR IMMEDIATE DISSTRIBUTION
MILO® GETS EVEN HEALTHIER IN 2007

NEW FORMULA MILO® ENSURES MORE NATURAL GOODNESS
Singapore, xx April – Get powered by the new formula MILO®! Singapore’s favourite energy drink greets consumers with a brand new formula and packaging in 2007.  The introduction of the new formula follows MILO® being awarded with the Healthier Choice status by the Health Promotion Board last year.
Produced in Singapore, the new formula MILO® boasts of more malt, more milk and is produced using the best ingredients from around the world!  The malt is derived from the very best quality malted barley of Europe, Canada, and Australia while the milk used comes from Australia and New Zealand.   

MILO® also contains Actigen - E® which is a combination of B Vitamins and Magnesium. It aids the release of energy from carbohydrates, fats and protein found in consumers’ daily diet.  Vitamin C, iron and calcium are the other vitamins and minerals present in the new formula MILO®.  
Consumers will be able to identify the new formula MILO® by its new packaging.  Keeping with its strong association with sports, the new formula MILO® will feature national bowler and 2005 SEA Games Silver medallist, Jazreel Tan, and national swimmer, as well as Asian Games Gold medallist, Tao Li on its new packaging.  The new packaging also reflects an update in the tin design, making it more modern and refreshing for consumers.  The convenient MILO® FUZE™ 3 in 1 will also be sporting a new look to reflect its healthier choice status. 
“As the market changes and consumers’ tastes evolve, MILO® needs to remain at the forefront with consistent improvements to Singapore’s favourite energy drink.  Having a factory in Singapore gives us the ability to revise the formula to cater to the health and lifestyle requirements of consumers today.  The new formula MILO® contains more milk and malt yet deliver the same great chocolaty taste that consumers are familiar with,” said Mr Teo Heng Keat, Marketing Manager, Nestle Singapore.  
The new formula MILO® is available in all leading supermarkets from April.  
About NESTLÉ Singapore (Pte) Ltd

NESTLÉ Singapore (Pte) Ltd, established in 1912, is a wholly owned subsidiary of NESTLÉ SA, the world’s largest food company. Headquartered in Vevey, Switzerland, NESTLÉ employs 230,000 people in more than 450 factories and offices in 84 countries around the world. NESTLÉ’s range of products in Singapore include NESCAFÉ®, MILO®, MAGGI®, NESPRAY®, MILKMAID®, PERRIER®, MÖVENPICK, KIT KAT®, POLO®, PURINA®, FRISKIES® and dozens of other trusted brands that are household names and market leaders in their product categories. 
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